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LEGO Brick 50 years anniversary

On 28 January 2008, at 

13:58, the LEGO brick could 

celebrate its 50th 

anniversary. At exactly that 

time in 1958, Godtfred Kirk 

Christiansen filed his patent 

application with the Danish 

patent authorities.
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First dialogue between AFOLs and the 

LEGO Group 10 year anniversary!
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Kjeld and Jørgen
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The LEGO Group survived the crises

Operating Profit mio DKK 2003-2007
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Targeting 8 stakeholder groups

ÁThe dialogue with 

stakeholders groups is very 

important for the 

development of the LEGO 

Group.

The six stakeholder groups:

ÁConsumers 

ÁCustomers 

ÁEmployees 

ÁBusiness partners and 

suppliers 

ÁShareholders as well as the 

surrounding society
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The LEGO Mission

Inspire and Develop the Builders of Tomorrow
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AFOLs are the Builders of Tomorrow

Today



LEGO Brand Community
Assistant Professor Yun Mi Antorini

Aarhus School of Business, Denmark

Department of Language and Business Communication
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What is a Brand community?

A Brand community consist 

of people who form 

relationships over time 

around the Brand that is of 

interest to all of them for 

varying individual reasons. 

Brand

ConsumerConsumer

Source: Yun Mi Antorini

http://www.lugnet.com/jump.cgi?http://www.brickshelf.com/gallery/Xcalabur/Misc/brick_tattoo_day2.jpg
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Question: ñMost people donôt understand how adults can have LEGO 

as a hobbyò
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Source: Web-based survey, June 2005. N=803 respondents

A very complex hobby most people 

donôt understand

Source: Yun Mi Antorini
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The LEGO life cycle

ENTRY DARK AGE

Relocation

High-school/college

Bachelor stage

Exits LEGO play

ôWine, women and 

songô

Teenager/youth

RE-ENTRY

Internet (Lugnet)

LEGO Mindstorms/LEGO Star Wars

Self-selects, enjoys own income

Re-enters LEGO play

ôI found Lugnet 

and fell in loveô

Adulthood

Parents

Siblings

Takes up LEGO play

ôHooked on LEGO 

playô

Relationship

with LEGO play

Lifecycle stage Childhood

Influencers

Weak tie/

ôlurkingô approach

Strong tie/

socially active

Source: Yun Mi Antorini
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The LEGO Community
é consist of people who like LEGO for what LEGO is

Teachers

Schools and 

Universities

Older 

Kids

FIRST LEGO 

League

LEGO 

Employees

Parents

Younger 

kids 

LEGO 

Business 

Partners 

LEGO 

Entrepreneurs

AFOLs

13+
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Final box design, Launch 

Chicago June 2008

Working with LEGO entrepreneurs ï

New Business Group

Second printed issue,

June 2008
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LEGO Certified Professionals 
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LEGO Kids 

Inner Circle Website

Adaptive Blog

News & Quick Polls

Adaptive Surveys

LEGO Kids Inner Circle

My Ideas
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Lead User Dialogue platform
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LEGO Ambassadors  

LEGO Ambassadors, 2008/09 cycle

Å40 LEGO Ambassadors 

ÅFrom 22 countries

Å37 male, 3 female

ÅRepresenting 47 LUGs

ÅAges span 19 ï65, average 33
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Objectives for the 2008/09 LEGO 

Ambassadors cycle

ÁEstablish contacts between LAs and local LEGO offices

ÁLAs will organize in teams around projects

ÁThat LAs actively communicate back to the AFOL 

community

ÁThat the LAs submit quality input on behalf of the AFOL 

Community

ÁThat LAs who decide to do so, give well considered 

feedback to ñtop secret projectsò ïthis will require signing 

an NDA 
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AustraliaAustria

Belgium

Brazil

Canada

Denmark

France

Germany

Hungary

Hong Kong

Italy

Netherlands

Norway

Poland

Portugal

Russia

Romania

Spain Slovenia

Sweden
UK

USA

From 22 countries  

New countries 2008/09 cycle
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De Bouwsteen

Lowlug

Brikkelauget

LUGPol

e-Klocki.com

Comunidade 0937

PLUG

DoubleBrick.ru

FBTB.net

HispaLUG

Kocke Klub

Eurobricks.com

Brickish Assosiation

NELUG

TexLUG

ClassicSpace.com

MechaHub

TN Valley LTC

WAMAUG
TWINLUG

GPLR

BrickFest org committee

ILTCO

BrickLink

BZPower

MOCpages

The Brothers Brick

ItLUG

HKLUG

Hungarian LUG

1000steine

FreeLug

RailBricks

Byggepladen ParLUGment

VicLUG 

QuéLug

LUG Brazil

BeLUG

LGOs

Melbourne LUG

Flickr

MOCpages

The Builders Lounge

Classic-Castle.com

The Brothers Brick

LUGNET
LDraw

Representing 47 LUGs
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Roundtable discussion tomorrow at 3 pm

Á Is it true that your relationship with the LEGO Group has changed over 

time?

ÅHow has it changed?

ÅWhat should the LEGO Group do less of/more of to improve the 

relationship?

Á Dark age

ÅWhy is it you canôt have òwine, women and songò and LEGO?

ÅIn your own experience, what can be done to eliminate or shorten 

the dark age?

Á Looking to the future

ÅWhat is the òglueò that will keep AFOLs together?

ÅWhere do you see the community in 2015?

ÅWhat are the main challenges in time to come?



New stuff going on  
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LEGO Universe
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What goes into building an online 
LEGO experience?
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